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INTRODUCTION
SEO (search engine optimisation) is a very effective means of 
generating leads for IT services businesses which is also long 
lasting for brand development. This is especially true when 
reaching out to key IT stakeholders such as Chief Technology 
officers, IT Directors, IT Managers and Procurement 
departments. They are most likely to use search engines when 
researching products and services and ensuring you are 
ranking high on the keywords which you provide services for 
is crucial.

The goal of this guide is to give some insights of what SEO 
involves and how it can help you generate more business for 
your company. 
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Search Engines & How They Work
The goal of the search engine is to provide high-quality content 
to people searching the Internet. Search engines with the 
broadest distribution network sell the most advertising space. 
Google is considered the search engine with the best relevancy, 
it’s technologies power the bulk of web searches. 

SEO as a Standalone Product
Many people will still be able to run successful businesses doing 
nothing but SEO for at least a few years to come. As you learn 
more about the value of SEO and how it integrates into the web, 
you should be able to increase your income or social reach 
significantly. 

WHAT IS SEO?



Reach Higher VisibilityRoc Pro

04

The effects of SEO do take time to kick in and at any given time, 
considering how dynamically the web changes, there will be 
some holes in search algorithms that make certain SEO 
techniques exceptionally effective. There are many other 
algorithms and ideas driving search, but at the end of the day, the 
end goal of all the algorithms is to favor useful content that 
people care about so the results are relevant, which, in turn, 
allows the engines to make more money serving ads. 

SEO Algorithm 
Search engines may update their algorithm many of times per 
month. When you see rapid changes in your rankings, it is usually 
due to an algorithmic shift, a search index update, or something 
else outside of your control. SEO is a marathon, not a sprint. This 
means that when you change something on a webpage page, it is 
not always reflected in the search results that same day. 
The key to SEO is to remember that rankings are always 
changing, but the more you build legitimate signals of trust and 
quality, the more often you will come out on top. 
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ON-PAGE SEO
On-page SEO is the process of making your website as 
search engine friendly as possible. This will include 
optimising elements of your website which you can see and 
other things you can’t such as meta tags. The goal here is to 
help the algorithms pick up the information on your website 
which are relevant for the search terms you are targeting.

Keyword Selection
Keywords are what help your site get recognised by Internet 
search engines, and as a result, would help your customers 
find you. This part of the process is critical to help you 
strategise your visibility in the search engine. This process 
would require that you use a keyword tool which your SEO 
partner can assist with.
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Place Your Keywords Where it Makes Sense
One you have defined the relevant keywords for your industry, 
the next step is to place them in your website in the locations 
which can be picked up easily by the search engine. This would 
include inserting them in the following places:

• paragraphs
• heading tags
• img alt tags
• bulleted lists
• weblinks 

If adding keywords do not feel natural, always create your 
content for people, and then come back to it and make sure you 
covered all the important topics you wanted to cover.

Use Variation
If you took your core keyword out of the page copy and replaced 
it with blanks, would humans to be able to understand what the 
document was about? If they could, you are in great shape. This 
is the role of some search engine algorithms, they may be able to 
detect unnatural copy that lacks related terms and will score 
hyperfocused repetitive unnatural text as being less relevant. 
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Be Creative
There are so many creative ways to mix in your keywords. Again, 
assuming we wanted to target eat chicken, we could write the 
following:
“Chicken is one of my favorite foods to eat. Chicken is…”
Notice how the keywords overlap and are in different sentences. 
There are many different ways to get your keywords in the 
content.

Keywords at the Top of the Page
Keywords near the top of the page, and before your navigation, 
may be weighted more heavily and enhance your search engine 
rankings. Search engines care about the order the content 
appears in the page code more than on the screen. 

Reorganising the text can easily be accomplished by writing a 
sentence above your branding images or through using a floating 
DIV or another CSS technique. As computer clock cycles get 
more efficient, if they can improve relevancy by looking closer at 
how words appear on displayed pages, they will factor that into 
their algorithms. 



Reach Higher VisibilityRoc Pro

08

Home Page Optimisation
In addition to on-page optimisation for search engines, it is also 
important to optimise your site's home page for customers in 
order to make sure it functions efficiently. 
• Make sure your home page builds credibility and directs 
consumers to the most important parts of your site.
• Target your most competitive keyword phrase with the home 
page or with a page that is directly linked to from the home page.
• Link to the major theme pages from your home page.
• Link to your home page from every page of your site. Include 
your site name and/or the home page’s primary keyword phrase 
in the text links pointing to it.
• If you think your site is being filtered out of the search results 
for being too focused on a word or phrase, you may want to 
make the link to your home page just say something like “home”.

Website Optimisation
Your home page is just the starting point for what will probably 
be a very multilayered and multifaceted website. As such, it is 
important to look at every page your site contains to ensure a 
cohesive, streamlined design that works well with search engines 
as well as customers. Keep the following in mind:
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• Use text-based navigation.
• If you use graphic navigation, use descriptive alt text for your 
image links, and link to your primary pages from every page of 
your site using footer text links.
• Use descriptive/keyword-rich breadcrumb navigation to help 
search engines understand the structure of your site. e.g., home 
page link (use keywords in it) > level 1 > level 2 > (page I am on)
• Use a site map to help search engines spider through your site.
• Whenever possible, use descriptive text when linking between 
pages of your site.
• Link to other resources that improve your user’s experience. If 
you reference research and trusted sources within your content, 
readers will think of your content as information, rather than 
simply being sales-oriented.
• Deep link to related articles and content from within the active 
content section of your page copy.
• If you want your site to convert, assume many site visitors will 
ignore the global navigation. Actively guide people toward 
conversion from within the active content area of your website.
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Meta Tags
When people refer to meta tags, they are talking about the meta 
description and meta keyword tags. Some search engines may 
display the meta description as part of the search results, but the 
meta keywords tags generally does not appear in search results.

Although we don’t recommend spending too much time on Meta 
Tags, it is still worth creating page specific meta description tags 
where possible. 

Meta description tags on the other hand is used by many search 
engines as part of the page abstract if the exact search term that 
was searched for is found in the meta description tag.
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Additionally, it sometimes appears in search results if the search 
engine cannot extract meaningful content from the page copy 
or if the algorithm feels the meta description will provide a more 
useful presentation. This tag should be between a sentence to a 
paragraph and should not appear keyword-stuffed. The text 
should read well to the human eye since this tag is still used in 
many search results pages. A good or bad description can be 
the difference between a click and being ignored. Google 
shows-160 characters from the meta description tag in their 
search results. If you write a compelling description, it could 
boost your click-through rates and, thus, deliver you more 
targeted traffic.

Building Content
If you can create something that becomes a well-cited 
authoritative work in your field, it is worth far more than creating 
dozens of low-quality pages. The authority granted by one 
well-referenced document will help boost the rankings of every 
page on your site. Useful tips for preparing content includes:

• Asking a friend to write an article for you or interview an 
industry expert.
• Hiring a professional writer to write press releases and articles 
to promote each new site they create.

11
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• For IT services business, education of the product you are 
reselling or the services you are providing would be very relevant 
here. Being able to identify the problems of your customer and 
articulating the solution in the form in an article not only helps 
with your SEO but also makes the content relevant for potential 
customers.
• Blogs are also another type of content which is about spreading 
ideas. If many people link to your blog posts that also boosts 
your search engine rankings for the other parts of your site. The 
key is to blog regularly and be industry relevant to the problems 
you can solve.

12
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OFF-PAGE SEO
Introduction
Off-page SEO allows different search engines like Google, Bing, and 
others know what other sites think about you. If your site has built 
great links that direct people to other sites, then the search engines 
value you as a go to site where they direct the users to all the useful 
information that you’re providing.

The time required for effective off-page optimisation varies from 
website to website. It depends on online marketing strategies 
employed by marketers. Research has shown that many websites 
spend about 30 percent of the time on off-page SEO factors and 70 
percent on on-page SEO. The other websites follow the reversed 
strategy of 30 percent on on-page SEO and 70 percent on off-page 
SEO. 

Optimising your site for off-page SEO means you’ll have to improve 
the way that both users and search engines see your site in terms of 
credibility, authority, popularity and relevance, just to name a few 
factors. A broad simplification of this is that other sites on the web 
(ideally, respectable ones) will link to your content to essentially 
promote or vouch for it, which, circling back now, has major benefits 
for your site’s reputation.
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So what is Off-Page SEO?
The off-page SEO cites the activities involved in improving the rank 
of a website on the search engine result pages. The activities 
involved do not have anything to do with your website, hence the 
name, ‘off-page’ SEO techniques. Typically, off-page SEO is 
promoting a website globally to increase its rank, the activities 
which are promoted by not having any standard links are also 
considered as a cardinal off-page SEO techniques.

Hence, off-page SEO activities are performed outside the website, 
and on-page SEO involves activities on the website. Submitting an 
article or posting things on social book marking sites or 
commenting on a blog, are all good examples of off-page SEO 
activity.

Off-Page SEO Techniques:

Link Building
Link building is the most popular and effective off-page SEO 
technique. Basically, by building links to your website, you are trying 
to gather as many ‘votes’ as you can, so that you can bypass your 
competitors and rank higher.

Social Media Marketing
Social media marketing is part of ‘off-site SEO’ and if you think 
about it, it’s also a form of link building. It should be noted that 
almost all of the links you get from social media sites are 
“nofollow”, but this does not mean that they do not have any 
value. Social Media mentions are gaining ground as ranking 
factors and proper configuration of social media profiles can 
also boost SEO.
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Brand Mentions
Google loves brands and prefers to rank branded websites on 
top of the results. The reason is the same as explained above 
about Expertise, Authority, and Trustworthiness.

Brands are more reliable and likely to be trusted by users and this 
translates to better user experience and happier Google users. 
The difference between brand mentions, link building, and social 
media marketing is that brand mentions do not necessarily have 
a link pointing to your website. It can be mentions of your brand 
in forums, articles, reviews or social media networks. Google 
crawlers can ‘pick up’ these signals and evaluate them 
accordingly to create a more accurate picture of how your brand 
is perceived by other people. As part of your off-page SEO 
strategy, you should pursue any positive mentions of your 
website, products or authors and make sure that you respond to 
negative or misleading comments.
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Although quality backlinks are the backbone of an off-page SEO 
strategy, there are other techniques you can use to increase site 
authority and encourage more links. One is adding your business 
to local listings and internet directories, including things like 
Google My Business and other local listings. Another way you can 
engage in off-page SEO is by participating in discussions on sites 
like Quora and answering questions on other Q&A sites, 
especially if you have expertise you can share with the 
community.

A final off-page SEO technique you can use is submitting 
backlinked content to various sharing sites, including image, 
audio, and video sharing sites. Some of the most popular of these 
include: Video: Vimeo and Dailymotion; Audio: SoundCloud and
Podbean; Image: Flickr, Instagram, and Pinterest.
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Follow these extremely important strategies, and you’ll notice 
your search rankings increase over time. As your rankings 
increase, that means more traffic and leads coming to your site, 
which will have a healthy impact on your conversions, too. Of 
course, taking care of off-page SEO is just half the story since 
on-page SEO matters, too. Only when you exhaust both SEO 
approaches can you be sure that you’ve done everything to make 
sure that your website is found in the big, vast world of organic 
search.

Search engine optimisation best practices are evolving all the 
time as web user and online consumer behavior changes, and 
right now the best approach to SEO is having a solid strategy in 
place to address both on- and off-page elements.

GET A FREE SEO AUDIT TODAY!

We specialise in helping IT services business raise their online 
brand presence through our SEO experts. 

Please feel free to contact us on the details below.

hello@iroc,pro
85 Great Portland Street, 
London, W1W 7LT 

We wil respond with in 24 hours.
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